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The Fairfield County Business Journal and Chambers of Commerce announced on Thursday that John J. Louizos,

Anderson Analyticsa€™ Corporate Counsel and a member of Curtis, Brinckerhoff & Barrett, PC was one of the recipients of
the &€0e40 under 404€+ business leadership award. The program recognizes 40 business leaders under 40 who are helping to
build Fairfield Countya€™s future economy and quality of life.

Anyone between 21 and 39 and who works in Fairfield County was eligible to be considered by the panel of
representatives from the Business Journal, the dozen sponsoring chambers of commerce and other sponsors.

Candidates were an owner, founder, partner, president, chief executive, financial or operating officer, or board chair or
responsible for making decisions within a company or not-for-profit.

Candidates, who were announced on June 21 at a reception at the University of Connecticut, were judged on business
accomplishments, leadership qualities and personal business improvement efforts.
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John, also a member of Curtis, Brinckerhoff & Barrett, PC, has counseled Anderson Analytics since its formation in 2005
and has been practicing law since 1997.A He received his degree in jurisprudence from Washington and Lee University in
Virginia and is licensed to practice in the states of CT, NY, and VA. In addition John, age 35, is the youngest member of
the Stamford Board of Finance and is chairman of its education and legal affairs committee.

a€celta€™s a pleasure to work with someone as energetic and committed as Johna€. said Tom Anderson, managing Partner of
Anderson Analytics, a€ceHea€™s a great asset to the company and to the communitya€e

About Anderson Analytics

More than market research, Anderson Analytics is the first next generation marketing consultancy to combine new
technologies, such as data and text mining, with traditional market research. Anderson Analytics helps clients gain the
The Information Advantage by combining the efficiencies and business experience found in large research firms with the
rigorous methodological understanding from academia and the creativity found only in smaller firms. For more
information, please visit http://www.andersonanalytics.com
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