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PETER EAST, DIRECTOR, TNS SUPERPANEL, comments:
â€œThe latest TNS Grocery market share figures, published today, show that the recent downturn in sales performance for
Asda appears to have stabilised. The supermarketâ€™s share has increased versus the same period the previous year (16.6
% for 12 weeks ending July 17th 2005 versus 16.5 % for 12 weeks to July 18th 2004), indicating an improved outlook for
Asda and halting the downward trend in market share - this turnaround may be partly driven by increased levels of price
promotional activity.
Elsewhere, Tesco show little sign of slowing down, continuing to increase sales year on year by an impressive 11%. The
two largest European Discount supermarkets in Great Britain, Aldi and Lidl are both displaying disappointing growth
figures (3 % and 5 % respectively), whilst still ahead of the overall marketplace growth (2%), these figures show a slow
down in performance over the last 12 weeks. 
The Somerfield group (which includes Kwik Save stores) is now growing share, up from 5.7% to 5.8% year on year.?
This follows the acquisition of many of the smaller Safeway stores and indicates positive growth further to the period of
consolidation of these stores.â€•
TNS â€“ the sixth sense of businessTNS is a leading global provider of market information. We collect, analyse and interpret
information to help our clients better understand the needs and wants of their customers.? We provide research, advice
and insight on market segmentation, advertising and communications, new product development, brand performance
and stakeholder management.? We are also one of the leading providers of social and political polling.
TNS operates a global network spanning 70 countries and employs over 13,000 people. We provide market information
and measurement, together with insights and analysis, to local and multinational organisations.? 
We think differently to help our clients build competitive advantage, making TNS the sixth sense of
business.http://www.tns-global.com/
About Superpanel
TNS Superpanel is Britainâ€™s leading continuous consumer panel and provides purchasing information on all main grocery
markets. The panel was launched in 1991 and now consists of 15,000 households which are demographically and
regionally balanced to offer a representative picture of the British marketplace. Superpanel is the industry standard for
measurement of consumer purchasing, and delivers unsurpassed levels of detail and accuracy. 
Superpanel covers all FMCG markets and acts as a highly effective market tracking vehicle and consumer diagnostics
tool. 
For further information, please contact:
Rachel Argyle, Senior UK PR Executive, TNS
Tel: 020 8967 1415 or email: Rachel.argyle@tns-global.com

Market Research World

https://marketresearchworld.net Powered by Joomla! Generated: 22 October, 2026, 06:20


