
Viewing Facility
 Contributed by DJS Research Ltd.
Friday, 05 August 2005
Last Updated Monday, 28 July 2008

If you are undertaking a qualitative piece of research then viewing facilities can be handy. They basically enable you to
view your interviews or group discussions. The moderator or researcher will sit in one room with the respondent(s), whilst
you the client will sit in another room. By using one-way mirrors you are able to see and hear the conversation but they
canâ€™t see or hear you. Viewing facilities also offer audio, video and DVD recordings of the interview/group. 
Using viewing facilities can be fairly expensive compared with in-home groups for example (viewing facilities cost c600-
Â£700 for an evening slot) but they do offer an environment where you are able to view the interview or group live,
without your presence effecting the discussion in anyway.Â  
If you choose to use a viewing facility you should ask the question: Are you a member of the Viewing Facility Association
(VFA)? Members adhere to both the MRS and the VFA codes of conduct. 
If you are looking for a supplier to help with your market research projectÂ have a look at our directory of research
companies, it can be found be clicking here: research directoryDJS Research Ltd: Market Research UKÂ Â 

Other DJS Sites: Customer Satisfaction Survey ::Â  Business to Business Market ResearchÂ :: International Market
Research :: Market Research AgenciesÂ :: Industrial Market ResearchÂ :: Branding ResearchÂ :: Qualitative ResearchÂ ::
Online Market ResearchÂ :: Market Research ManchesterÂ :: Marketing Research Company

Market Research World

https://marketresearchworld.net Powered by Joomla! Generated: 26 October, 2026, 07:10


