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Heineken acquires a premium brewer in Russiad€™'s second city, by A Euromonitor International

Heineken's acquisition of Russian brewer, Stepan Razin will mean gaining around 2% volume share and approximately
15% value share. An additional benefit to Heinekens' portfolio will be the Kalinkin brand; this will strengthen the company
position in the premium lager segment, which currently represents about a quarter of total beer sales. The acquisition will
make Heineken the second biggest Russian brewer of premium lager, in a market for beer that is forecast to grow by
almost 20% to 2009.

Premium city Stepan Razin main markets are St Petersburg and Moscow, where the population has high disposable
income and premium larger is the drink of choice. In these cities however, with beer consumption of 79-80 litres per
capita, there is little room for volume expansion, making premium products the most viable option for value growth. The
new combination of Heineken's existing brands and Stepan Razin products (and the other recent acquisition of Patra in
St Petersburg) should dominate the premium market, in these and other major conurbations in western Russia.

Go forth and multiply With the Moscow and St Petersburg markets very consolidated and saturated, Heineken may now
look further east, continuing its acquisition programme in the central and eastern parts of Russia. The gradual and
continued construction of a distribution network and a portfolio of premium brands will provide the foundation of urban
market penetration across Russia, in cities where beer consumption is low and disposable income is increasing.
Following the assumed acquisition target criteria, a possible Heineken target could be the brewer Krasny Vostok, based
in Vladivostok.
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Industry Watch publishes over 3000 new articles and features every year, putting the latest industry trends and
developments in a national and global context".

About Euromonitor

Euromonitor International is the worlda€™s leading provider of global consumer market intelligence and has been publishing
research on international markets for over 32 years.

With more than 600 analysts and consultants world-wide, Euromonitor International has an unrivalled research network
specialising in global consumer markets and service industries. The Company's in-house Consultancy division also
undertakes bespoke research projects on all sectors, including industrial, business to business and high-tech industries.
Euromonitor International produces hundreds of new reports each year, which are published in a variety of formats to suit
all client needs, from award-winning online databases to market reports and statistical reference books. Euromonitor's
clients range from leading manufacturer's, retailers and suppliers of consumer goods, to international investment banks,
management consultancies, advertising agencies and students at top business schools world-wide.A Please visit
Euromonitor International for more information

https://marketresearchworld.net Powered by Joomla! Generated: 8 November, 2026, 12:51



