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Latest retail footfall figures released by Synovate Retail Performance show that the Easter weekend provided a welcome
uplift in shopper numbers, falling just short of the levels recorded last year.

Synovate's Retail Traffic Index (RTI) , the UK metric of non-food shopper numbers, was down by 1.1% on Good Friday
(2nd April 2010 vs 10th April 2009) and down by 1.3% on Easter Saturday (3rd April 2010 vs 11th April 2009), but up by
0.4% on Bank Holiday Monday (5th April 2010 vs 13th April 2009).

Week-on-week numbers were up dramatically on Good Friday and Bank Holiday Monday, by 26.8% and 34.6%
respectively, but weaker on Easter Saturday (-5.2%).

"Like the weather, it was a mixed bag for retail activity levels over the holiday weekend", explains Synovate's Director of
Retail Intelligence, Dr Tim Denison.

"Despite falling a week earlier than last year and lacking its sunshine and warmth, shopper numbers fared remarkably
well. That said, with temperatures still more representative of winter than spring, the home improvement and gardening
sector is still to burst into life this year. Shopper numbers in the DIY sheds, home improvement shops and garden centre
were down by 6.6% over the three day Easter period (Friday, Saturday, Monday) on 2009.

These figures, together with the March results, provide retailers with some comfort, signalling that the level of shopping
activity is in touch with last year and not continuing its decline. Shoppers are going quietly about their business, not with
the gusto and carefree spirit of yester year, but with a sense of sobriety and careful consideration.

They are being rewarded by retailers with eye-catching ranges and the most creative, fit-for-the-times product lines this
spring, something that makes me very excited. It seems to me that retailers have found their feet in this new market
place, are comfortable in their new skin and are now delivering the goods", claims Denison.

About Synovate Retail Performance

Synovate Retail Performance provides footfall monitoring solutions, shopper tracking systems and in-store behavioural
research to retailers worldwide. Its core products &€ Shopper Count, Shopper Interact and Shopper Engage a€“ scientifically
measure all aspects of a shopper experience from store entry to exit.

Originally founded as Solution Products Systems Ltd (SPSL) in the UK in 1998, it was acquired by Synovate in
December 2007 and now offers unrivalled global reach and scalability through Synovate's network of in-country teams
and three specialist hubs based in Europe, North America and the Far East.

It supplies national and international retailers with essential business metrics to drive accountability and performance
improvement. Synovate Retail Performance harnesses powerful retail and shopper intelligence and creates real
deployable insight, to deliver its mantra of "Measure, Manage, Improve" to clients.

Synovate Retail Performance is home to the Retail Traffic Index series, which for over 10 years has been the industry's
leading tracker of national, regional and sector retail footfall trends.

It is also co-founder of the KPMG / Synovate Retail Think Tank, offering thought leadership on the state of retail health
and the future of retailing.

Synovate Retail Performance is part of Synovate Customer Experience, Synovate's global business practice specialising
in the profitable management of the total sum of all customer interactions.

About Synovate
For more information on Synovate visit www.synovate.com .
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