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New Study from Ipsos Reid Reveals Canadaâ€™s Flirtation with Mobile
 
 There is a lot of talk about Apps and mobile, but when it comes to  walking the walk, are Canadians really taking to this
new mobile  landscape? 

The answer, according to Ipsos Reidâ€™s recent Mobil-logy Study of Smartphone, Tablet & eReader users in Canada, is
yes, but far fewer than you might think.

The study revealed that approximately three in every four Mobile Device users report having downloaded at least one
App to their mobile device (71% of Smartphone users and 80% of Tablet users). While this may seem high â€“ context is
everything. The study conducted in February of this year shows 23% of online adult Canadians (18+) own a true
Smartphone (this excludes web-enabled phones) and 3% of the same own a Tablet.

â€œIn absolute terms, usage across Canada is still relatively small, but for marketers, there are great opportunities to create
engaged consumers by creating engaging Apps,â€• says Mary Beth Barbour, Senior Vice President of Ipsos Reid. â€œWhen we
consider that 71% of the 23% of Smartphone users have downloaded an App, that equates to 16% of the online adult
population in Canada and for Tablets it translates to 2%. The importance, however, of Apps can not be downplayed. We
believe they are fundamental to device engagement and as mobile penetration becomes mainstream, so too will the
proportion of App users in Canada.â€•

It is important to recognize that experience with Apps varies considerably among Smartphone users, depending on the
operating system of their device. The study revealed that almost every iPhone user has downloaded an App (96%) â€“ a
figure that is pulling up the average. 

By comparison, far fewer BlackBerry users have done the same (59%). Users of other Smartphones using a different
operating system (primarily Android users) fall somewhere in between (66%).

The variation in App experience between different Smartphone operating systems is magnified further when exploring the
number of Apps users have on their devices. â€œOn average, Smartphone users estimate they have 19 Apps on their device
at any one time (the average number of Apps for a Tablet is higher at 25). 

The number goes up considerably among Apple iPhone users, who report five times more Apps than BlackBerry users
(34 Apps versus 6 Apps). It is expected that this gap will narrow as BlackBerry moves to a more sophisticated Operating
System.

â€œResults from our Mobil-ology study suggest that Smartphones and Tablets represent two very different value propositions
for their users,â€• Barbour continues. â€œThe Smartphone in principal delivers on utility, yet the Tablet fundamentally serves an
entertainment purpose. Where we do see similarities between the two mobile devices relates to the genres of Apps
Canadians are using. Regardless of device, Weather and Gaming Apps top the list in terms of popularity.â€•

According to the study results, Canadian mobile App users favour the Weather Network App - 40% of Smartphone users
who have downloaded a Weather App have the Weather Network App on their device, the proportion is slightly less at
35% for Tablets. When it comes to Gaming Apps, Angry Birds is the leading distraction, 14% and 19% of Smartphone
and Tablet users respectively with a Gaming App have downloaded Angry Birds.

These findings are based on two Ipsos Reid polls conducted between mid-December 2010 and mid-January 2011, and
in February of 2011. The studies were conducted among adult residents of Canada via the Ipsos Opinions Online Panel,
one of Ipsos Reid's national online panels. The two online surveys had different sample sizes (Study 1 â€“ n= 50,000 and
Study 2 n=2,000). 

The sample of 2,000 in the second study included 897 Smartphone users and 557 Tablet users. The results are based
on a sample where weighting was employed to balance demographics and ensure that the sample's composition reflects
that of the actual online Canadian population according to Census data. 

A survey with an unweighted probability for the larger sub-groups mentioned above and a 100% response rate would
have an estimated margin of error of +/-4.6 percentage points, 19 times out of 20, of what the results would have been
had the entire population of online adults in Canada been polled. 
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All sample surveys and polls may be subject to other sources of error, including, but not limited to coverage error, and
measurement error.

About Ipsos Reid
To learn more, please visit www.ipsos.ca .

About Ipsos
Visit www.ipsos-na.com  to learn more about Ipsos offerings and capabilities.
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