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Over the past few years, the world has withessed an unprecedented rise in the number of smartphone and tablet
devices, changing forever the way in which people shop, browse and interact with brands.

Over the past few years, eDigitalResearch and IMRG have been tracking this changing consumer behaviour across the
UK market and documenting emerging trends.

As a result, both firms have a wealth of data on the subject and have now produced a mobile and tablet infographic to
help retailers better understand their mobile customers.

The infographic clearly shows that shopping and browsing on a tablet device is more popular than from a smartphone;
over half (66%) of tablet owners have made a purchase from their device, whilst only 44% have done the same from their
smartphone in recent months, although this is hardly surprising given that the main purpose of a tablet is the browse the
web and apps. The results also show that more shoppers have purchased larger ticketed items or products with a higher
price tag through a tablet device rather than smartphone.

The latest results also show that over half (56%) of UK consumers now own a smartphone, whilst around 1 in 5 (21%)
have access to a tablet device. Perhaps as would be expected however, there is a higher percentage of younger
consumers who own a smartphone, whilst tablet devices, on average, seem to resonate more with a slightly older
audience.
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